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POSITION TITLE: Fundraising & Communications Leader 
REPORTING RELATIONSHIP: Executive Director 
EMPLOYEMENT TYPE: Part-time 
HOURS OF WORK: 24 – 28 hours per week (4 days a week) 

POSITION OVERVIEW  
Fundraising and Communications Leader shape the vision, strategy and annual plan for fundraising efforts 

at the Georgian Bay Cancer Support Centre (GBCSC). Using innovation, thought leadership and creativity, this 
position will not only build on the existing relationships with supporters, but will also reach out to new sponsors, 
donors, and grantors.  Providing a strong sense of leadership, partnership and support to the Fundraising 
Committee and its sub committees, the Fundraising and Communications Leader will contribute to 
successfully reaching annual fundraising goals. 
 

FUNDRAISING AND PHILANTHROPY LEADERSHIP 
 Work in partnership with the Executive Director and the Fundraising Committee on further developing 

and implementing the annual Fundraising Strategy for the GBCSC. 

 Bring strategic vision and innovative ideas to execute the fundraising strategy with the Fundraising 
Committee and sub committees in order to achieve their annual plan and goal. 

 Drive growth and lead strategy on major and planned giving fundraising, including setting ambitious 
annual and longer-term revenue targets. 

 Function in a highly visible, externally facing role as the Lead fundraiser for the GBCSC, working 
directly with top major gift prospects and donors and personally making face-to-face donor solicitations. 

 Lead and recruit the Annual Campaign Committee to grow the donor base and reach annual 
fundraising goals.   

 Engage other senior leadership in select donor strategies (Executive Director, Board, and Fundraising 
Committee). 

 Deliver presentations to the Board of Directors and appropriate committees on plans, activities and 
achievements 

 Implement, monitor and evaluate the fundraising strategy once it is adopted. 

 Manage and track interactions with sponsors/funders/donors. 

 Lead by example, inspire and motivate others, and foster a work environment founded on integrity and 
results.  

 Work to ensure the needs of the GBCSC are known and understood in the local community. 

 

EVENT COORDINATION   
 Recruit, train and implement succession plan for event committees and event chairs. 

 Work with event committees to develop annual work plan and budget. 

 Develop sponsorship packages for each event. 

 Identify and confirm appropriate corporates sponsors for each event. 

 Ensure that objectives, projects and critical paths for all fundraising events are being met and that 
fundraising policies are being followed.  

 Create event criteria and work with the Fundraising Committee to ensure GBCSC events are in line 
with the goals ensuring they are in compliance with GBCSC guidelines, and assist in coordinating when 
appropriate. 

 Manage and/or liaise with representatives of third party events and programs. 
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RELATIONSHIP MARKETING AND COMMUNICATIONS 

 Strategically involve the Executive Director, the Board of Directors, other stakeholders and volunteers 
in relationship development and stewardship activities. 

 Create a sense of teamwork while actively problem solving and improving functionality of the fund 
development team. 

 Actively seek opportunities to speak about the GBCSC to further awareness of the Centre 

 Enthusiastically and effectively serve as a spokesperson and represent the GBCSC at various 
community and corporate activities. 

 Oversee engagement of outside marketing and communications to ensure they support specific 
strategic fundraising activities (print and social media). 

 Optimize online social media marketing for all fundraising initiatives, monthly programs and volunteer 
opportunities to enhance community awareness of all functions of the GBCSC.  

 Update GBCSC website on fundraising events, programming and volunteer opportunities. 

 Become proficient within Blackbaud (internal donor and member database) to ensure accurate 
reporting and consistent communication with donors. 

 Maintain a portfolio of corporate and individual donors and personally conduct cultivation visits, 
solicitation calls and stewardship activities. 

 Seek out new significant developments and trends in non-profit management, programming and 

philanthropy with the attitude and energy of a self-starter. 

GRANTS 
 Actively seeks funding opportunities to support the strategic priorities of the GBCSC. 

 Maintain awareness of funding sources through foundations, government agencies, etc. and submit 
grant applications as appropriate. 

 Create and maintain a database of funding opportunities. 

REQUIRED EDUCATION, KNOWLEDGE AND SKILLS  

 Degree or Diploma in Communications, Marketing, or Fundraising is preferred.  

 Knowledge of the Donor Bill of Rights and CRA regulations.  

 Experience maintaining and cultivating donor relationships.  

 Experience successfully organizing fundraising events.  

 Knowledge of relevant grant application opportunities at a local, regional, and provincial level.  

 Understanding of online marketing and social media tools.  

 Experience with online fundraising software would be considered an asset.  

 Exceptional communication skills; verbal, written, computer and public speaking.  

 Excellent interpersonal and teambuilding skills with a demonstrated capacity to work effectively and 
compassionately with people of diverse backgrounds.  

 Demonstrates empathy in a professional manner.  

 Ability to balance multiple and competing demands with shifting priorities.  

 

APPLICATION SUBMISSION AND DEADLINE: 

Resume and cover letter to be submitted to info@gbcancersupportcentre.ca by Friday November 8, 2019.  

mailto:info@gbcancersupportcentre.ca

